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COMMERCIAL  DIVERSIFICATION 


Introduction 

Over  commercialization  of  the  nation's  communities,  both  large  and 
small,  has  become  a great  concern  of  today's  society.  Fast  food  restaurants, 
laundromats,  car  washes,  supermarkets,  branch  banks  and  convenience  stores 
have  so  dominated  urban  communities  that  they  are  perceived  as  the  ultimate 
eyesore  of  urban  life.  Yet  we  fail  to  realize  that,  for  all  the  havoc 
these  enterprises  play  on  land  use  and  traffic  patterns,  these  commercial 
activities  are  fulfilling  an  important  market  demand  of  our  society. 

Profile 

The  City  of  Landis  is  located  in  the  upper  or  northern  portion  of  an 
urban  corridor  of  approximately  75,000  people  that  is  commonly  referred  to 
as  the  KANLAC0Nv  urban  corridor  and  includes  the  municipalities  of  Concord, 
Landis,  China  Grove  and  the  large  unincorporated  area  of  Kannapolis.  KAN- 
LACON  constitutes  a significant  two  county  urban  area  in  the  Metrolina  region 
of  piedmont  North  Carolina. 

The  1970  population  of  Landis  was  2,297  persons  within  the  corporate 
limits  and  had  grown  an  eight  percent  (2,480  people)  by  1975.  An  estimated 
20,530  persons  reside  in  the  South  Rowan  planning  area. 

The  economy  of  Landis  and  the  urban  area  is  generally  focused  on  textile 
and  affiliate  industries.  Generally  the  economy  is  intertwined  with  that 
of  Piedmont  North  Carolina,  the  industrialized  area  of  the  state  stretching 
from  Raleigh  to  beyond  Charlotte,  and  particularly  related  to  the  economic 
structure  of  Rowan  and  Cabarrus  counties. 

*KANLAC0N:  Geographic  area  stretching  from  Concord  to  China  Grove  and 

paralleling  U.  S.  highways  601  and  29,  Southern  Railroad  line  and  Inter- 
state 85;  and  including  the  urban  area  of  Kannapolis,  the  municipalities 
of  Concord,  Landis  and  China  Grove  and  adjacent  urban  areas. 
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Commercial  Activity 

Landis  is  unusually  limited  in  commercial  activity,  particularly  in 
consumer  goods  and  services,  for  a community  of  2,500  people  and  in  a 
surrounding  urban  area  of  its  size.  Within  the  corporate  limits  there  are 
no  grocery  stores- supermarkets  offering  a wide  range  of  commodities  at 
reasonable  cost.  There  are  two  neighborhood  groceries  but  no  convenience 
stores  offering  extended  shopping  hours.  There  are  no  full  service  restau- 
rants; one  fast  food  restaurant  which  is  a "lunch  counter;"  and  one  specialty 
store  offering  dairy  products.  These  activities  were  particularly  noted 
in  a citizen’s  questionnaire  and  in  conversations  with  elected  and  appointed 
officials.  Table  I indicates  the  general  commercial  activities. 

The  weakest  segment  of  the  Landis  commercial  activity  is  in  the  areas 
of  Food:  Retail  Sales  and  Food:  Prepared. 

Commercial  Location 

Commercial  activities  in  Landis  are  scattered  throughout  the  community. 

The  downtown  area  located  on  Central  Avenue  includes  a mixture  of  pharmaceutical, 
miscellaneous  retail,  medical,  loan,  food,  and  hardware  establishments  and 
some  vacant  and  deteriorated  structures.  Although  the  downtown  is  separated 
from  the  major  thoroughfare  (Main  Street-U.  S.  29A) , contains  ample  parking 
and  is  easily  accessible,  it  does  not  project  a commercially  active  picture. 

Outside  of  the  downtown  area  there  is  no  concentration  of  commercial 
activities.  The  major  transportation  routes  (U.S.  29A,  U.  S.  601,  N.  C.  153) 
have  only  a few  scattered  establishments. 
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TABLE  I 


LANDIS  COMMERCIAL  ACTIVITIES 


FOOD:  RETAIL  SALES 

Major  grocery/ supermarket  0 

Neighborhood  and  specialty  2 

Convenience  stores  (extended  hours)  0 

FOOD : PREPARED 

Full  service  restaurant  0 

Fast  food  (lunch  counter)  1 

Specialty  (dairy  products)  1 

PERSONAL  SERVICES  AND  GOODS 

Beauty  shops  4 

Barber  shops  2 

Dry  cleaners  2 

Laundromats  1 

Florists  1 

Pharmacy  1 

AUTOMOTIVE  SERVICES 

Service  stations  1 

Garages  2 

Specialty  repairs  (radiator)  1 

FINANCE,  REAL  ESTATE,  INSURANCE  AND  PROFESSIONAL  SERVICES 

Banks  1 

Savings  and  loan  1 

Real  estate  and  insurance  3 

Medical,  dental  and  related  3 

GOODS : RETAIL  SALES 

Furniture  and  appliances  1 

Hardware  and  related  1 

Clothing  and  related  1 

Jewelry  1 

CONSTRUCTION  SERVICES 

Plumbing  1 

Electrical  0 

Mechanical  (heating  and  air  conditioning)  3 

General  0 

BUSINESS  SERVICES 

Advertising  (sign  shop)  1 

Accounting,  administrative,  etc.  0 

Fuel  sales  1 

AMUSEMENT  SERVICES  1 


SPECIAL  SERVICES  (Funeral  home) 


1 
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MISCELLANEOUS  REPAIR 

Appliances  1 

Shoe  repair  1 

TRANSPORTATION 

Taxi  ' 1 

Bus  (mass  transit)  0 

CHILD  CARE  SERVICES  (Commercial)  1 


SOURCE:  Rowan  County  Tax  Office  and  1976  Land  Use  Survey 
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Market  Profile 

Commercial  development  within  the  KANLACON  urban  area  and  the  adjacent 
Salisbury  urban  area  exerts  a strong  influence  on  potential  commercial 
development  in  Landis.  The  adjacent  community  of  China  Grove  to  the  north 
has  an  extremely  viable  downtown  area  for  a small  town.  It  also  contains 
a variety  of  retail  food  establishments,  including  a major  supermarket. 

These  activities  are  no  more  than  a twenty  minute  drive  from  any  part  of 
Landis.  The  urban  area  of  the  Kannapolis  which  abuts  the  City  of  Landis 
has  a wide  array  of  commercial  activities  including  a regional  shopping 
center,  characteristic  of  a city  of  approximately  35,000  people.  Adjacent 
to  Kannapolis  is  the  City  of  Concord  (approximately  20,000  people). 

The  most  concentrated  urban  area  of  Rowan  County  is  Salisbury. 

Commercial  development  in  Salisbury  includes  several  small  to  medium  range 
shopping  centers  and  a relatively  viable  and  diverse  downtown  area. 

Needs  Statement 

Considering  the  accessibility  of  commercial  developments  in  the  surrounding 
urban  area  and  nearby  cities,  it  is  improbable  that  Landis  is  in  any 
critical  need  for  major  shopping  centers  or  other  intense  commercial 
developments.  The  immediate  commercial  development  needs  are  focused 
primarily  on  convenience  shopping  for  grocery  products,  prepared  foods  and 
personal  services.  This  is  the  identified  need  as  perceived  by  the  City 
of  Landis. 

This  report  seeks  to  identify  those  elements  and  requirements  which 
encourage  commercial  location,  the  barriers  to  commercial  development  and 
alternative  strategies  for  the  elimination  of  those  barriers. 
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Commercial  Site  Selection  Techniques 

A principal  interest  of  this  study  was  to  determine  the  selection 
process  used  by  various  businesses  in  choosing  sites  for  their  new  commercial 
outlets.  The  information  herein  is  to  be  utilized  as  part  of  an  examination 
of  commercial  activity  in  the  area  of  Landis  leading  to  the  possible  location 
of  some  new  businesses  in  the  area. 

Focus  was  made  on  (1)  what  factors  were  considered  in  looking  at  a 
potential  site  and  the  relative  importance  of  the  various  factors,  (2)  what 
personnel  within  the  corporation  are  involved  in  site  selection,  and 
(3)  what  steps  are  involved  in  choosing  the  site  for  a new  business.  Five 
major  types  of  retail  operations  were  studied:  grocery  stores,  the  so-called 
"convenience  stores,"  fast-food  outlets,  discount  drug  stores,  and  discount 
department  stores. 

Letters  requesting  information  (see  Appendix  1)  were  sent  to  16  corpor- 
ations, all  of  which  have  commercial  outlets  in  Rowan  or  surrounding  counties. 
(See  Appendix  II  for  list  of  corporations  to  which  letters  were  sent.)  We 
received  five  replies  by  mail  and  talked  with  representatives  of  two  com- 
panies by  telephone,  making  a total  of  seven  responses.  The  numerical 
summary  of  letters  sent  and  responses  by  type  of  business  is  as  follows: 


Number 

Contacted 


Number  of 
Responses 


Grocery  stores 
Fast-food  outlets 
Convenience  stores 
Discount  drug  stores 
Discount  department  stores 


2 

4 

4 

2 

4 


1 

2 

2 

2 

0 


Because  of  the  similarities  in  replies,  it  was  felt  that  valid  conclusions 
could  be  drawn  in  spite  of  the  relatively  low  response. 


. 
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Factors  in  Site  Selection 

The  respondents  mentioned  a wide  variety  of  factors  which  they  reviewed 
in  selecting  a site  for  a new  store.  A total  of  23  definite  topics  were 
identified.  Although  some  of  the  factors  were  peculiar  to  a certain  type 
of  business  (i.e.,  nearby  clinics  relevant  to  a drug  store),  a great  many 
of  the  factors  in  site  selection  were  listed  by  several  types  of  businesses. 

The  lists  of  factors  in  site  selection  were  compiled.  The  various 
phenomena  or  factors  were  ranked  from  most  important,  those  listed  by  all  or 
most  companies,  to  least  important,  those  mentioned  by  less  than  four  of 
the  respondents.  There  were  six  factors  which  are  evaluated  in  site 
selection  by  a majority  of  the  companies,  regardless  of  type  of  business. 
These  six  factors  are  discussed  briefly  in  the  following  sections,  and 
then  the  less  important  site  selection  factors  are  listed  in  ranked  order. 

(1)  Economic  character  of  the  population.  Every  one  of  the  companies  which 
responded  mentioned  the  importance  of  this  factor.  They  were  interested 

in  income  level,  total  effective  buying  income  (EBI) , median  family  income, 
etc.  A low  income  neighborhood  rated  very  low  as  a potential  site.  Some- 
what surprisingly,  however,  one  of  the  companies  (a  convenience  store) 
listed  "very  high  income"  as  a negative  factor. 

(2)  Residential  neighborhood.  This  factor  was  mentioned  by  all  but  one  of 
the  companies.  Population  density  was  a relevant  subject,  and  one  company 
assigned  rating  points  based  on  the  number  of  dwelling  units  (DU)  in  the 

trade  area. 

(3)  Traffic  counts . This  statistic  was  used  in  evaluating  a site  by  five 

of  the  seven  companies.  It  was  not  deemed  of  great  importance  by  the  grocery 
store,  but  the  fast-food  franchises  and  the  convenience  stores  rated  it  of 


utmost  importance. 
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(4)  Competitive  business  in  area.  All  of  the  companies  except  the  fast- 
food  businesses  were  interested  in  their  competition  in  the  neighborhood 
of  the  potential  site.  More  than  one  of  the  companies  investigated  prices 
of  nearby  competitive  businesses,  thus  calculating  how  much  of  the  compe- 
tition's patronage  they  should  be  able  to  take  away  if  they  located  in  that 
particular  area. 

(5)  Traffic  accessibility  to  site.  Four  of  the  seven  respondents  mentioned 
this  factor.  They  evaluated  such  things  as  adequacy  of  driveways,  entrances, 
signalization,  median  cuts,  turning  and  deceleration  lanes,  speed  limits 

and  barriers  such  as  rivers,  railroad  tracks,  and  interstate  highways. 

(6)  Topography  of  potential  site.  This  factor  was  of  interest  to  the 
companies  chiefly  in  terms  of  how  much  expense  would  be  involved  in  preparing 
an  undeveloped  site  for  building.  It  was  mentioned  by  four  of  the  seven 
companies  which  responded. 

Site  selection  criteria  mentioned  by  three  or  fewer  companies 
included : 

--commercial  activity  in  the  trade  area  (other  than  competitive  business) 
--zoning  requirements  for  the  site 
--available  water  and  sewer 

--beer  and/or  wine  sales  permits  available  (convenience  and  drug  stores) 
--racial  or  ethnic  character  of  population 
--age  distribution  of  population 

--activity  generators  in  the  area  (recreational  facilities,  schools,  etc.) 
--economic  base  of  the  population/major  employer  in  area 
--clinic  or  hospital  in  area  (drug  stores) 

--type  and  size  of  shopping  center  in  which  potential  site  is  located 
--visibility/exposure  of  site  to  passing  traffic 
--desirability  of  site  based  on  aerial  photography 

--type  of  housing  in  neighborhood  (i.e.,  apartments,  single  family,  etc.) 

--existing  sidewalks 

--growth  trends  in  trade  area 

--availability  of  utilities  services 

--price  of  property 


« 
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Personnel  Involved  in  Site  Selection 

There  are  many  people  at  several  corporate  levels  who  are  involved 
in  the  selection  of  a site  for  a new  commercial  outlet.  The  key  personnel 
are  the  middlemen  who  actually  go  out  into  the  area  and  analyze  the  parti- 
cular piece  of  property.  These  people  are  most  likely  to  be  trained  real 
estate  professionals.  The  job  title  varies;  the  person  (or  staff)  may  be  a 
real  estate  manager,  a director  of  real  estate,  or  a real  estate  representative. 

Typical  Site  Selection  Process 

A composite  of  the  site  selection  processes  of  several  companies 
indicates  that  the  following  process  is  typical: 

(1)  A company  executive  at  the  local  level  (typically  a district 
manager  or  local  real  estate  representative)  identifies  or  is  presented  with 
a potential  site. 

(2)  If  the  property  meets  with  approval  of  the  local  staff,  the  pro- 
fessional real  estate  staff  from  the  company's  home  office  visits  the  site 
and  makes  a thorough  analysis,  usually  including  the  gathering  of  census 

and  other  data.  The  real  estate  staff  then  makes  a recommendation  to  purchase 
or  not  purchase  (or  lease)  the  property. 

(3)  The  company  management  then  reviews  a positive  recommendation 
and  the  background  analysis  and  decides  whether  or  not  to  go  ahead  with  the 
proposed  store. 

(4)  If  the  top  management  decides  to  go  on  the  site,  the  actual  purchase, 
lease,  or  development  is  usually  referred  back  to  the  professional  real 


estate  staff. 


10 


Barriers  to  Commercial  Development 

A number  of  barriers  to  commercial  development  exist  which  tend  to 
limit  the  possibilities  of  commercial  location  in  Landis. 

(1)  Limited  potential  commercial  sites. 

(a)  Limited  in  size 

(b)  Limited  in  location  (accessibility  to  market  primarily 
through  a thoroughfare  location) 

(c)  Limited  in  site  requirement  (topography  and  utility 
requirements 

(d)  Limited  in  availability  for  purchase 

(Significantly  subparagraphs  a and  d pose  the  most 
serious  barriers  to  location  in  Landis.) 

(2)  Ease  of  access  to  surrounding  market  area,  particularly  to  the 

north  in  China  Grove  and  to  the  south  in  Kannapolis. 

(3)  Local  legislature  limitations  because  of 

(a)  Zoning  restrictions.  There  are  few  potential  commercial 
sites  zoned  for  commercial  development  in  Landis. 

(b)  Article  I,  section  4 of  Landis  Town  Code  making  it  unlawful 
to  sell  alcoholic  beverages.  Few  supermarket  chains  or 
convenience  store  chains  will  locate  in  an  area  where 
alcoholic  beverages  cannot  be  sold  when  possible  compe- 
tition only  a short  distance  away  is  permitted. 

(c)  Article  III,  section  5 of  Landis  Town  Code.  Many  businesses 
would  view  this  legislation  similar  to  the  restriction  on 
alcoholic  beverages.  Competition  just  outside  the  city 
limits  would  be  permitted  to  operate  on  Sunday  while  a 


location  of  theirs  in  Landis  would  not. 
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(4)  Inability  to  acquire  urban  services  (i.e.,  water  and  sewer) 

in  the  fringe  area  of  Landis.  This  barrier  in  particular  refers 
to  any  potential  site  development  along  U.  S.  601.  This  is  a 
form  of  economic  "catch  22"  where  the  city  isn't  willing  to 
extend  water  and  sewer  to  a site  on  speculation  and  a commercial 
developer  isn't  interested  in  a site  without  urban  services. 

None  of  these  barriers  are  unsolvable  if  the  City  of  Landis  and  its 
citizens  deem  the  location  of  commercial  development  of  significant  importance. 

Alternative  Strategies 

Alternative  strategies  which  could  encourage  the  development  of 
commercial  activities  should  be  directed  toward  the  type  of  businesses 
which  are  best  perceived  as  meeting  the  commercial  needs  of  the  City  of 
Landis.  Any  policies  and  programs  relative  to  commercial  development  should 
include  consideration  of  the  values  and  desires  of  the  people  of  Landis; 
the  maintenance  and  improvement  of  environmental  quality;  the  economic  needs 
of  the  community;  the  fiscal  responsibilities  of  the  city;  and  the  general 
living  quality  of  Landis.  The  following  alternative  strategies  are  pro- 
posed for  consideration. 

(1)  Identification  of  potential  development  sites  (see  Appendix  IV). 

Include  an  examination  of  its  availability  for  purchase  and  accessi- 
bility to  various  markets. 

(2)  Elimination  of  local  legislative  impediments  to  commercial  location. 

(3)  Formation  of  a Commercial  Development  Committee  to  provide  information 
to  prospective  commercial  developers. 


* 
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(4)  Development  of  goals  for  commercial  development  by  the  Board  of  Aider- 
men  with  input  from  the  Planning  Board  and  citizens. 

(5)  Contact  with  selected  commercial  enterprises  relative  to  possible  site 
location. 

(6)  Analysis  of  utility  extension  and  annexation  policy  relative  to 
commercial  development  to  provide  process  for  extending  water,  sewer 
and  electric  utilities  to  extraterritorial  areas  and  accompanying 
annexation. 

(7)  Analysis  of  zoning  ordinance  in  coordination  with  a review  of  the 
Land  Development  Plan  and  identification  of  potential  commercial 
development  sites.  Analysis  to  particularly  relate  to  rezoning  of 
prime  commercial  properties  to  general  business,  neighborhood  business 
and  office  and  institutional  designations  to  remove  barrier  to 
commercial  development. 

(8)  Coordination  with  the  Salisbury-Rowan  Chamber  of  Commerce  in  a 
commercial  development  program. 

(9)  Involvement  of  the  Landis  Board  of  Trade  and  civic  organizations  in 
the  areas  of  commercial  diversification  and  community  development. 

(10)  Preparation  of  an  informational  brochure  on  the  City  of  Landis. 

(11)  Initiation  of  a downtown  revitalization  program. 

(12)  Continued  interest  in  city  beautification  and  preservation  projects 
particularly  in  existing  or  potential  public  and  commercial  areas. 

Any  of  these  alternatives,  individually  or  in  combination,  will  have 

impact  on  commercial  development  in  the  City  of  Landis.  The  governing  body 

should  examine  each  of  these  alternatives  and  determine  which,  if  any,  are 

compatible  to  the  needs  of  commercial  diversification  and  the  interests 


and  concerns  of  the  citizens  of  Landis. 
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INDUSTRIAL  DIVERSIFICATION 


Introduction 

Unless  people  have  a place  to  work  and  collect  an  income,  there  really 
isn't  much  reason  for  a place  to  exist  other  than  being  a piece  of  geography. 
Industrial  activity  is  vital  because  it  is  normally  the  largest  employer 
both  in  numbers  on  the  payroll  and  the  size  of  those  payrolls.  It  is  the 
basic  economic  activity  by  which  other  business  activities  revolve.  A 
hardware  store  could  not  sell  its  merchandise  or  employ  its  workers  unless 
there  were  sufficient  numbers  in  the  community  who  had  income  to  buy  that 
merchandise. 

When  speaking  of  industrial  diversification  there  are  basically  only 
two  issues--stability  of  employment  and  opportunity  for  employment.  Stability 
is  primarily  concerned  with  the  ability  of  industrial  activities  to  maintain 
its  work  force  without  prolonged  shut-downs,  lay-offs  or  other  furloughs. 
Opportunity  is  concerned  with  the  ability  to  provide,  directly  or  indirectly, 
a wide  variety  of  job  types  associated  with  varying  levels  of  educational, 
professional  or  vocational,  compensation,  and  interest  needs  of  the  people 
in  that  community.  The  two  issues  together  state  "a  man  can  find  a job 
that  matches  his  skills  and  interests;  and  he  can  keep  that  job  if  he  works 
hard." 

Community  Economic  Profile 

The  economy  of  Landis  and  environs  is  generally  focused  on  textile 
and  affiliate  industries.  The  following  is  a breakdown  of  area  industrial 


activities . 
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Name 


Location 


Employment 


Activity 


Linn-Corriher  (Cor-Lin) 
Linn-Corriher 


Landis 

Landis 


100-249  Dyes  and  yarn 

1,000-2,499  Cotton,  yarns. 


blends,  synthetic 
dyes,  chemicals 


Cannon  Mills  (Plant  #8)  China  Grove 
China  Grove  Cotton  Mills  China  Grove 


100-249  Sheets 

500-999  Cotton,  synthetic 


blends,  yarn 


Cannon  Mills  (Plant  #16) 

Bitsy  Bakery 

Cannon  Mills  (Plant  #1) 


China  Grove  500-999 
N.  Kannapolis  100-249 
Kannapolis  2, 5 004- 


Sheets 

Bakery  products 
Towels,  sheets  and 
griege  goods 


Cannon  Mills  (Plant  #4) 
Merit  Manufacturing 
Terry  Products 


Kannapolis 

Kannapolis 

Kannapolis 


1,000-2,499  Sheets,  bedspreads 

100-249  Women's  ready  to  wear 

250-499  Children's  wear, 


knit  & brushed  terry 


These  represent  the  major  industries  within  the  immediate  area.  Major 
industrial  concerns  in  the  Salisbury-Rowan  market  area,  Cabarrus  County  and 
the  Charlotte  metropolitan  urban  area  are  also  accessible  to  the  Landis 
work  force. 

It  is  the  region  as  a whole  which  produces  the  greatest  influence  on 
Landis  as  an  economic  community.  The  economic  focus  on  textiles  is  fairly 
characteristic  of  piedmont  North  Carolina.  What  is  uncharacteristic  about 
Landis  is: 

(1)  Although  industrial  employment  is  limited  to  textiles  and  affiliate 
industries,  there  is  diversity  within  that  broad  general  grouping. 

During  the  height  of  the  national  recession  the  unemployment  rate  in 
Rowan  County,  Landis  (by  observation),  and  Cabarrus  County  was  well 
below  the  national  average  in  any  given  reporting  period.  This  factor 
can  be  attributed  to  the  wide  variety  of  industrial  employers  within 
the  textile  industry.  (The  hardest  hit  industrial  employers  in  piedmont 
North  Carolina  were  furniture  manufacturers  and  textile  industries 


producing  fabric  for  upholstery  and  draperies.  This  can  be  attributed 
to  the  downturn  in  housing  starts.) 


' 
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(2)  Diversified  industrial  employment  is  accessible  to  the  Landis  work 
force  in  the  Salisbury-Rowan  area  and  to  a larger  extent  in  the 
Charlotte  metropolitan  area. 

Landis,  South  Rowan,  Rowan  County  and  Cabarrus  County  and  the  metrolina 
region  of  North  Carolina  are  so  intertwined  as  to  make  consideration  of 
Landis  as  a singular  entity  almost  impossible. 

Any  type  of  development  that  the  City  of  Landis  might  attract  to  a 
great  extent  depends  on  its  ability  to  develop  and  maintain  a sound  physical 
economic  and  social  community.  The  location  of  an  industrial  concern  in 
Landis  over  another  community  in  this  economic  region  would  be  a decision 
based  on  their  ability  to  fulfill  their  needs  as  a business  enterprise. 

The  Industrial  Development  System 

A system  can  be  defined  as  a set  of  facts,  principles  and  rules 
classified  or  arranged  in  a regular,  orderly  form  so  as  to  show  a logical 
plan  linking  the  various  parts.  Such  a system  does  exist,  to  some  extent, 
in  the  industrial  development  process,  in  fact,  the  development  process 
depends  in  large  measure  on  the  interaction  of  the  community  system  and  the 
industrial  system. 

The  community  system  is  composed  of  three  major  elements--physical , 
social  and  economic.  These  elements  are  discussed  as  follows: 

(A)  The  physical  element  is  basically  that  which  exists  as  an  identi- 
fiable land  area  and  the  natural  and  manmade  features  of  that  land  area. 

(1)  Natural  features  would  include  environmental  and  aesthetic 
quality,  topography,  geology  and  soils,  natural  resources  (i.e.,  water), 


and  climate. 
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(2)  Manmade  features  including  land  use  (i.e.,  houses,  factories, 
stores),  transportation  systems,  water  and  sewer  facilities,  and 
energy  systems. 

(B)  The  social  element  is  that  which  serves  to  make  a community  work 
as  a system  of  human  interaction  and  development  and  includes  the  components 
of  housing  and  neighborhoods,  education,  recreational  and  cultural  programs 
and  facilities,  and  the  quality  of  human  interaction. 

(C)  The  economic  element  includes  the  methods  people  derive  their 
means  and  quality  of  livelihood  from  available  employment,  costs  of  living, 
the  ability  of  local  government  to  generate  revenue  (taxes  and  utilities), 
energy  availability,  and  commercial  structure  (accessibility  and  availability 
to  consumers) . 

These  are  elements  which  make  a community  reality  and  "a  state  of  mind." 

The  choice  of  an  industrial  developer  of  one  community  over  another 
is  dependent  upon  how  well  they  see  their  system  interacting  with  that  of 
the  community’s  and  the  comparative  benefits  realized  by  the  industry.  The 
industry  is  basically  concerned  with  need  fulfillment  and  these  needs 
include  the  following: 

(A)  The  economic  need  for  an  industry  to  be  successful  is  the  basic  guide 
in  all  its  decisions.  It  therefore  needs  to  locate  its  production  facilities 
with  the  best  accessibility  to  the  market  it  serves  and  at  the  least  costs 
of  operation  (increasingly  this  facet  is  including  energy  costs.)  All  other 
needs  relate  to  economic  need. 

(B)  Adaptability  of  the  industry  to  a potential  location  is  a prime 
consideration.  The  ability  to  adapt  to  the  local  tax  structure,  be  accom- 
modated within  the  water  and  sewer  capacity,  become  a part  of  the  existing 
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economic  structure,  adapt  its  needs  to  available  land  supply,  fill  employ- 
ment needs  with  available  and  adaptable  labor  supply,  and  the  acceptance  of 
its  transferred  employees  and  the  community  to  their  location. 

(C)  The  industry  must  be  able  to  acquire  property  that  does  not 
require  considerable  modification  because  of  topography,  geology  or  soils  , 

(D)  The  industry  must  be  able  to  acquire  a location  that  is  accessible 
to  the  community  facilities  it  needs  to  operate  (transportation,  water, 
sewer,  other  utilities). 

Essentially  when  the  two  systems  interact  and  both  systems  project 
more  benefits  than  drawbacks,  decisions  begin  to  formalize  and  a location 
(sometimes  an  industry)  is  selected  and  two  systems  become  interconnected. 

If  Landis  wishes  to  attract  industrial  development/diversification,  it 
must  analyze  its  system  and  establish  the  type  of  industrial  development  it 
wishes  to  accommodate. 

Landis:  A Community  System  Analysis 

There  are  several  vital  elements  within  Landis  as  a community  system 
that  would  constitute  a major  determinant  of  industrial  development. 

(1)  Landis  and  environs  are  perceived  as  being  dominated  by  a few 
large  corporations  of  the  textile  industry.  Few  industries  would 
attempt  to  intrude  on  that  domination,  be  it  real  or  imaginary. 

(2)  There  is  very  little  land  located  in  the  Landis  corporate  limits 
that  could  fulfill  the  usage  requirements  of  an  industry. 

(3)  Urban  services  (i.e.,  water  distribution  and  waste  water  collection) 
are  generally  not  available  to  areas  outside  the  corporate  limits. 
Distribution  of  the  waste  water  collection  system  to  the  southeast 
would  prove  very  expensive  and  this  is  the  area  of  greatest  industrial 


potential . 
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(4)  Landis  is  currently  struggling  with  waste  water  treatment 
problems,  particularly  in  relation  to  treatment  of  industrial  waste. 

The  recommended  alternative  for  improvements  to  its  waste  treatment 
facilities  under  the  ”201"  Sewer  Facilities  Plan  are  projected  to 
cost  2.8  million  dollars. 

(5)  Although  Landis  suffers  very  little  from  substandard  housing, 
available  housing  of  any  type  is  very  limited.  Landis  is  a community 
of  generally  older  residential  communities  which  are  overwhelmingly 
standard  and  single  family.  1975  saw  no  new  structures  constructed 
within  the  corporate  limits  and  only  5 constructed  in  1976,  No 
annexations  have  occurred  in  the  last  five  years  and  no  residential 
developments  have  occurred  in  the  urban  fringe. 

These  are  the  negative  factors  on  industrial  development.  The  more  positive 
include  the  following. 

(6)  Landis  has  an  abundance  of  water  supply.  The  city  can  produce 
700,000  mgd  and  is  consuming  only  about  one- third. 

(7)  The  financial  structure  of  the  city  government  is  very  strong  and 
has  recently  added  to  its  revenue  capacity  through  the  acquisition  of 
Rozelle  Lighting  Company  thereby  doubling  its  electrical  customers. 

(8)  Community  facilities,  including  recreation  and  education,  are 
generally  very  adequate.  The  city  has  a full  time  recreation  program 
and  staff. 

(9)  Land  costs  are  very  low  in  comparison  to  the  region. 

(10)  Property  taxes  are  very  low  in  comparison  to  the  region  and  to 
other  communities  in  Rowan  County. 


1 
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(11)  Although  limits  on  natural  gas  hit  the  industrial  piedmont 
particularly  hard  during  the  winter  of  76-77,  the  normal  temperate 
climates  generally  hold  energy  consumption  well  below  other  parts  of 
the  country. 

(12)  Landis  has  an  excellent  transportation  system  being  adjacent  or 
accessible  to  Southern  Railroad,  U.  S.  601,  N.  C.  153,  U.  S.  29, 

and  Interstate  85  highways,  and  within  a 15  minute  drive  of  a general 
aviation  airport  and  40  minutes  of  the  Charlotte  Airport. 

(13)  The  City  of  Landis  is  within  12  miles  of  Rowan  Technical  Institute 
which  serves  as  a major  vocational  training  center.  Also  nearby  is  a 
state  university  (UNCC) , several  liberal  arts  colleges,  a community 
college  and  a number  of  private  training  institutions. 

(14)  Landis  has  an  excellent  cultural,  aesthetic,  and  historic 
heritage  for  a city  its  size. 

None  of  these  factors  alone  will  serve  to  distract  or  attract  industrial 
development.  Collectively  they  serve  as  major  determinants. 

Conclusions 

If  Landis  wishes  to  encourage  industrial  development,  it  must  make  the 
decisions  to  develop  policies  and  programs  to  eliminate  barriers  to  industrial 
development  and  improve  upon  and  expand  those  factors  which  could  be  an 
inducement.  More  importantly,  the  city  and  its  citizens  must  establish 
goals  and  standards  for  the  community. 

To  a large  extent  the  City  of  Landis  has  little  control  over  the 
economics  of  industrial  expansion  and  location.  However,  it  should  use  its 
two  major  tools--the  investment  of  tax  dollars  and  the  control  of  land 
use--to  produce  a positive  impact  on  the  development  of  the  community  based 

on  the  desires  of  its  people. 


« 
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APPENDIX  I 


Winn-Dixie  Stores,  Inc. 

5050  Edgewood  Ct. 

Jacksonville,  FL  32203 

Gentlemen: 

Our  office  is  currently  studying  the  selection  of  new  store  sites  by  major 
corporations.  We  are  collecting  information  on  the  factors  which  are 
generally  considered  in  locating  a store  as  well  as  the  methods  of  research 
and  the  decision  making  process.  We  are  also  interested  in  the  individuals 
in  the  company  who  are  involved  in  site  selection. 

The  success  of  Winn-Dixie  indicates  that  you  make  a careful  and  wise  choice 
of  store  locations.  I am  sure  that  we  would  find  most  valuable  any  infor- 
mation which  you  are  able  to  furnish  for  our  study  concerning  your  selection 
methods  and  personnel. 


Sincerely, 


Margaret  D.  Benetz 
Research  Assistant 
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APPENDIX  II 


Companies  which  responded  to  request  for  information: 
Eckerd  Drugs,  Inc. 

McDonalds  Corp. 

Dairy  Queen  Stores,  Inc. 

Revco  Discount  Drug  Centers 
Food  Town,  Inc. 

Majic  Market  Food  Stores  (Munford,  Inc.) 
National  Convenience  Stores 


Companies  to  which  letters  were  sent,  but  no  response  received: 
Winn-Dixie  Stores,  Inc. 

Pacemaster,  Inc. 

Hardees  Food  Systems 
Roses  Stores,  Inc. 

Burger  King  Corp. 

K-Mart  Enterprises,  Inc. 

Seven-Eleven  Food  Stores 
Zayre  Corp. 


Sky  City  Stores,  Inc. 


« 
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APPENDIX  III 

ACTIVE  COMMERCIAL  PROPERTIES  IN  LANDIS , N.  C. 


MAP 

NUMBER 

NAME  & 

ADDRESS 

LOT 

AREA 

BLDG. 

AREA 

$ VALUE 

OWNER 

106-48 

Landis  Dairy  Bar 
Railroad  & 29A 

75x95 

1300 

$ 2,400  land 
7,890  bldg. 
10,290  comb. 

Clarence  M. 

Alexander 

S09  S Main 

luo-036 

James  Sign  Co. 

Ideal  Beauty  Shop 
Central  Avenue 

40x60 

1240 

620  land 

5,050  bldg. 
5,670  c omb . 

William  R.  Brown 

Box  185 

106-049-01 

Bill  Brown  Ins. 

U.  S.  29A 

115x78 

875 

3,270  land 

7,910  bldg, 

11,180  comb . 

William  Brown  & 

William  R.  Brown  Ins. 

Box  185 

107-069 

Luke's  Corner 

207  N.  Main  St. 

100x200 

1950 

2,500  land 

4,850  bldg. 
7,350  comb. 

Jerry  Wallace  & wife 

Linda 

L06-032-02 

Jim's  Fun  Center 

Landis  City  Lunch 
Central  Avenue 

74x58 

1688 

1,130  land 

4,050  bldg. 

Billy  T.  Coward  & wife 
Sylvia 

2315  Woodlawn.  Katmannl  is 

L08-074 

Fite's  TV  Repair  Shop 
Corriher  & Chapel 

75x15 

1216 

1,050  land 
2,800  bldg. 
3,850  comb. 

Q.  A.  Fite,  Jr. 

Box  398 

.06-038 

Goodman  Air  Condi- 
tioning & Refrig. 
Central  Avenue 

52x60 

1500 

810  land 

12,370  bldg. 
13 , 180  comb . 

Hoyle  Love  T. 

Goodman 

304  E.  Taylor 

.57-025 

Happy  Day  Care  Center 
Highland  & 29A 

70x145 

4684 

4,330  land 

37,050  bldg. 
41,380  comb. 

Happy  Day  Care  Center 

710  S.  Main  Street 

06-025-02 

Home  Savings  & Loan 

Dr.  R.  F.  Klutz 

Railroad  St. 

25x200 

2600 

2,780  land 
38,730  bldg. 
41,510  comb. 

Home  Savings  & Loan 

Box  61 

06-043 

Honeycutt  Funeral  Home 
Inc.,  (warehouse) 

E.  Rice  & Chapel 

50x200 

2880 

7,120  land 

2,880  bldg. 
10,000  comb. 

Honeycutt  Funeral 

Home,  Inc. 

Box  568 

96-012 

Honeycutt's  Shoe  Shop 

E.  Ryder  St. 

50x200 

756 

1,390  land 

2,830  bldg. 
4,220  comb. 

Thomas  Ray  Honeycutt 

603  E.  Ryder 

96-035 

Landis  Real  Estate  Co. 

E.  Mill  & Central 

15x60 

384 

330  land 
1,560  bldg. 
1,890  comb. 

William  T.  Johnson 

200  S.  Central 

38-009-01 

Long  Meadow  Milk 

U.  S.  29A 

29x96 

911 

930  land 

2,890  bldg. 
3,820  comb. 

Summiel  Jones 

604  S.  Main 

39-140 

Stayon  Products 

178x302 

41706 

46,930  land 

192,610  bldg. 
239,540  comb. 

Kromer  Properties 

Drawer  165 

)7-068 

Landis  Plumbing  & 
Heating 

N.  Main  Street 

100x200 

6500 

2,500  land 
28,330  bldg. 
30,830  comb. 

Landis  Plumbing 

Heating  & Supply 

211  North  Main 

)6-049 

Dr.  Arthur  H.  Lee 

E.  Ridge  & 29A 

100x58 

1236 

2,440  land 
16,250  bldg. 
18,690  comb. 

Dr,  Arthur  Lee,  Jr. 

Box  141 

• 
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106-010 


109-001 


107-043 


106-023 


Linn  Brothers 
101  S.  Central 


25x200  1750  2,780  land 

5,310  bldg. 


Linn  Brothers 
101  S.  Central 


106-087 

Landis  Cleaners 

Landis  Laundromat 

U.  S.  29A 

80x142 

3985 

8,090  comb. 

3,140  land 

12,630  bldg. 
1 5 , 7 7 0 c omb 

106-150 

Clip  n'  Curl 

Beauty  Shop 

U.  S.  29A 

~~80xl42 

~ 3131™ 

3,540  land 
15,790  bldg. 
19,330  comb. 

1U9-0Q1 

Lipe  Super  Market 

72x70 

4120 

4,160  land 

Linn  Corriher  Corp. 
308  S.  Main 

Linn  Corriher  Corp. 
308  S.  Main 


J & J Furniture  Mkt. 
Central  Avenue 


18,750  bldg. 
22,910  comb. 


Linn  Corriher  Corp. 
308  S.  Main 


72x70 


1680 


Concession  Stand 
(at  ballpark) 
Meriah  St. 


520 


4,160 

18,750 

22,910 


land 

bldg, 
comb . 


Linn  Corriher  Corp. 
308  S.  Main 


9,030  bldg. 


Linn  Corriher  Corp. 
308  S.  Main 


106-020 

Landis  Medical  Clinic 

U.  S.  Post  Office 
Railroad  Street 

50x90 

3528 

3",  850  land 

21,400  bldg. 
25,250  comb. 

Mrs.  Duard  C.  Linn 

109-003 

Landis  Supply  Inc. 
Central  Avenue 

58x200 

7705 

3,860  land 
30,820  bldg. 
34,680  comb. 

D.  C.  Linn  (Heirs) 

106-024 

Landis  Drugs 

Railroad  Street 

25x200 

2266 

2,780  land 

12,150  bldg. 

Sarah  D.  Linn  & 
Wachovia  Bank 

Talbert.  J ewe  1 ry 

June's  Barber  Shop 
Noah's  5 & 10 
Railroad  Street 
Linn -Honeycutt 
Funeral  Home 


60x200 


6191 


14,930  comb. 


5,809 

6,191 

12,000 


land 
bldg, 
comb . 


Box  2667,  Charlotte 


100x200 


6690 


13,310  land 
6,690  bldg, 


Sarah  D.  Linn  & 
Wachovia  Bank 
Box  2667,  Charlotte 

Linn  Wright,  Inc. 

To  Linn  Honeycutt 


ora  sc.  & z^A 

20,000  comb. 

106-018 

Merchants  & Farmers 

Bank 

E.  Mill  & Railroad  St. 

40x90 

9484 

3,700  land 

90,740  bldg. 
94,440  comb. 

Merchants  & Farmers 
Bank 

107-130 

Overcash  Barber  Shop 

N.  Chapel  St. 

120x260 

480 

1,730  land 
15,880  bldg. 
17,610  comb. 

Paul  Overcash 

509  N.  Chapel  St. 

106-008 

Landis  Cab 

W.  Ryder  & 29A 

168 

300  bldg. 
300  comb. 

Raymond  Alexander 
Overcash 
% Landis  Cab  Co. 

108-010 

Moon's  Florist 

U.  S.  29A 

100x200 

2928 

4,440  land 

15,720  bldg. 
20,160  comb. 

Ronald  G.  Riddle 
Highland  Ave. 

157-024 

Car  Clinic 

Stirewalt  Used  Mdse. 
Flea  Market 

100x116 

2222 

3,520  land 

10,590  bldg. 
14,110  comb. 

James  A.  Shuping 

1708  Duval  Drive 
Greensboro,  NC  27410 

106-151 

■ — 

Clay-Wright  Ins. 

Railroad  St. 

25x200 

1750 

2,780  land 
7,420  bldg. 
10,200  comb. 

Theresa  L.  Taylor 

Box  91 
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106-031 

Thompson's  Garage 

E.  Ridge  St. 

75x75 

1200 

740  land 
2,730  bldg. 
3,470  comb. 

John  D.  Thompson  and 
wife 

608  E.  Ryder 

106-047 

Tom's  Texaco 

U-Haul  Co. 

U.  S.  29A 

185x127 

4399 

6,880  land 
19,970  bldg. 
26,850  comb. 

Tom's  Texaco 

Service,  Inc. 

Box  672 

108-061 

City  Tin  Shop 

Mill  St.  & Upright 

200x170 

5510 

4,240  land 
32,460  bldg. 
36,700  comb. 

Marvin  R.  Turner 

629  Mills  Drive 

106-040 

Town  6c  Country 

Style -A -Rama 

134x75 

1375 

2,340  land 
3,280  bldg. 
5,620  comb. 

James  G.  Watts 
and  wife  Hattie 

228  S.  Central 

133-165 

Holiday  Mobile 

Home  Park 

Ryder  St. 

640  A. 

660 

12,800  land 
25,710  bldg. 
38,510  comb. 

David  R.  Wood 

W.  Ryder  St. 

107-103 

Wrights  Grocery  & 
Laundry 

Kimmons  & W.  Ryder 

200x200 

3340 

4,440  land 
19,010  bldg. 
23,450  comb. 

Mary  0.  Wright 

W.  Ryder  St. 

L09-001 

Williams  Plumbing 
and  Heating 

Railroad  St. 

72x70 

1680 

4,160  land 
18,750  bldg. 
22,910  comb. 

Claude  M.  Williams 
319  N.  Zion  St. 

L09-001 

Lipe  Ice  & Fuel  Co. 
Railroad  St. 

72x70 

1680 

4,160  land 
18,750  bldg. 
22,910  comb. 

Paul  E.  Lipe  and 

J.  F.  Estates 

106-006-02 

Clyde  Beaver ' s 

Plumbing 

W.  Mill  6c  Kimmons 

100x210 

1470 

2,660  land 
14,190  bldg. 
16,850  comb. 

B 6c  N Plumbing  Co. 

510  W.  Mill 

1.30B-103 

Ruby's  Beauty  Shop 
Vance  6c  Mill  St. 

100x200 

2,780  land 
13,770  bldg. 
16,850  comb. 

Vernon  J.  Poplin 

609  W.  Mill 

08-094 

Radiator  Shop 

Corriher  6c  Chapel  St. 

200x150 

1178 

2,100  land 
11,990  bldg. 
14,090  comb. 

Roy  F.  Edgison 

601  S.  Chapel 

07-109 

Lambert's  Fuel  Oil 

N.  Kimmons 

50x200 

976 

340  land 
6,090  bldg. 
6,430  comb. 

Billy  Ray  Lambert 

201  N.  Kimmons 

VACANT  LOTS  IN  LANDIS,  N.  C 
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(One  acre  or  more) 


MAP  NUMBER 

LOT  SIZE 
(Acres) 

$ VALUE 

OWNER 

156-01-001 

5.61 

$3,650 

H.  A.  Beaver 

1110  Highland  Avenue 

132-092 

1.54 

6,720 

Michael  Kay  Beaver 

418  East  Blume 

106-113-01 

3.17 

1,030 

J.  P.  Cavin,  Heirs 

401  West  Hoke 

106-115 

1.83 

2,720 

Miller  W.  Cavin 

401  West  Hoke 

107-052 

1.72 

2,330 

Billy  Thomas  Coward 

7o  Landis  Drug  Store 

109-064 

1.31 

960 

Mrs.  Bertha  E.  Deadmon 

235  N.  Beaver 

109-058 

4.04 

9,420 

Mrs.  Ata  S.  Efird 
% Paul  F.  Efird 

Rome,  Georgia 

109-062 

7.65 

8,430 

Melvin  Willie  Hodson 

1106  W.  A St.,  Kannapolis 

108-112 

3.53 

7,250 

Linn  Corriher  Corp. 
Landis,  NC 

107-039 

2.75 

6,880 

Linn  Corriher  Corp. 
Landis,  NC 

107-041 

2.49 

3,110 

Linn  Corriher  Corp. 
Landis,  NC 

107-042 

1.85 

4,630 

Linn  Corriher  Corp. 
Landis,  NC 

107-044 

2.77 

3,460 

Linn  Corriher  Corp. 
Landis,  NC 

107-045 

6.54 

8,180 

Linn  Corriher  Corp. 
Landis,  NC 

107-038 

1.45 

3,630 

Linn  Corriher  Corp. 
Landis,  NC 

1 
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Appendix  IV  continued 


133A-034 

1.20 

3, 

133A-040 

3.22 

2, 

107-078 

1.29 

3, 

106-112 

3.12 

6, 

108-080 

1.10 

109-139 

2.47 

1, 

107-139 

2.12 

3, 

108-126 

1.19 

107-059 

1.22 

2, 

106-009 

1.34 

4, 

Carl  P.  Linn  & Louise  H. 

Williams 

410  Zion 

Mary  Lee  & Duard  Linn 
Landis,  NC 

Sarah  Linn  & Wachovia  Bank 
Charlotte,  NC 

Phil  & Joseph  A.  Lipe 
Box  2 

E.  D.  Mills 
625  South  Chapel 

Roy  Morgan 

907  Marie  Ave.,  Kannapolis 

Nettie  L.  & Dwight  Parker 
604  Blume  St. 

Ola  Mills  Upright 
802  East  Mills 

Pearl  L.  Wertz 
513  North  Main 

Town  of  Landis 
Landis,  NC 


100 

250 

090 

750 

710 

770 

380 

390 

150 

890 


« 

. 

■ 
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ENVIRONMENTAL  ASSESSMENT 

Mitigation  measures  to  minimize  impact  will  not  be  necessary  because 
no  recommendations  are  proposed  in  the  Commercial/Industrial  Diversification 
Study  which  will  have  any  adverse  consequences.  Review  of  the  Landis 
Commercial/Industrial  Divertisifcation  Study  raised  no  environmental 
problems . 

The  commercial  diversification  and  industrial  diversification  sections 
of  this  document  does  outline  a number  of  alternative  strategies  which 
could,  if  implemented,  result  in  increased  development.  Many  of  these 
same  strategies  have  been  identified  in  other  documents  included  in  the 
Community  Facilities  Plan,  the  Land  Development  Plan  and  the  Annexation 
Feasibility  Study.  The  major  strategy  which  could  possibly  have  an 
immediate  environmental  impact  is  the  extension  of  the  utility  system. 
However,  such  projects  cannot  be  fully  evaluated  until  specific  project 
planning  and  design  occurs. 

The  most  immediate  concern  is  that  if  related  strategies  are  not  imple- 
mented in  response  to  development  as  recommended  by  this  document,  there 
could  be  adverse  impacts  on  the  natural  and  human  environment.  There  are 
no  alternatives  at  this  time  to  the  proposed  actions  in  the  Commercial/ 
Industrial  Diversification  document. 

The  relationship  between  the  short  term  use  of  man's  environment  and 
maintenance  of  long  term  productivity  can  best  be  summed  up  by  emphasizing 
that  if  alternative  strategies  are  implemented,  they  will  insure  that  the 
proper  transferral  of  vacant  properties  to  commercial/industrial  use  in 
response  to  long  term  social  and  economic  needs  and  compatible  land 
development  patterns.  Without  such  advance  planning,  the  long  term  adverse 
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impact  could  result  in  economic  loss,  social  inadequacies,  and  a signifi- 
cant loss  of  the  quality  of  life  as  it  now  exists. 

The  alternative  strategies  and  recommendations  as  contained  herein 
will  have  no  irreversible  or  irretrievable  effects  on  the  environment. 
Mitigation  measures  will  not  be  necessary.  The  alternatives  to  the  actions 
contained  herein  are  to  take  no  positive  action  toward  commercial/indus- 
trial development. 

The  Landis  zoning  ordinance,  building  codes,  flood  plain  regulations, 
and  soil  erosion  and  sedimentation  controls  can  effectively  mitigate 
possible  environmental  concerns  as  a result  of  commercial/industrial 
development.  There  will  be  no  irreversible  commitments  of  resources. 

Applicable  federal,  state  and  local  controls  consist  of  the  National 
Environmental  Policy  Act;  General  Statutes  Chapter  113A,  Environmental 
Policy  Act;  and  local  county  flood  plain  programs  and  soil  erosion  and 
sedimentation  controls,  and  local  zoning  ordinances  and  building  codes. 

There  were  no  problems  of  immediate  environmental  concern  raised  by 
Planning  Board,  Town  Board,  or  general  citizenry  in  reviewing  this  document. 
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